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FURTHER BUOYANT GROWTH 
CONSOLIDATED TURNOVER FOR Q1 2006: +74% 

 
ACQUISITION OF PARPERFEITO 

THE LEADER IN ONLINE DATING SERVICES IN BRAZIL 
 

Boulogne-Billancourt, 4th May 2006 
 
MEETIC, the European leader in online dating, has today announced its turnover for the first quarter to 31st 
March 2006. 
 
Turnover for the first quarter 2006 
 

Consolidated turnover  
in million of euros* 2006 2005 

Pro forma(1) Change (%) 

 
First quarter 

 
16.0 

 
9.2 

 
+74% 

*unaudited 
 
NB: Integration of EFriendsNet in consolidated accounts retroactive to 1st January 2006. 
(1) EFriendsNet’s Q1 2005 turnover was integrated pro forma into MEETIC’s turnover over the same period.  
 
With this press statement, it is the first time MEETIC has published fully consolidated results, with the 
consolidation of turnover from the Group’s recent acquisitions: EFriendsNet retroactively from 1st January 
2006 and Lexa.nl from 23rd February 2006. 
 
During this first quarter, the Group remained focused on developing growth, paying attention to: 

- the structuring and integration of the EFriendsNet and Lexa.nl acquisitions, with services being 
realigned along the MEETIC model, 

- the launch of the new Ulteem and Superlol services, 
- and the ongoing improvement in the economic model of MEETIC sites across Europe. The recent 

signing of a number of new Web and mobile distribution partnerships (such as the one just signed 
with Orange France), and renown campaigns, notably on television early in the year, should 
contribute to strengthening the growth of the recruitment of new profiles, which at March end had 
reached 19.9 million profiles registered since MEETIC’s creation and 3.2 million profiles active over 
30 days. 

 
Marc Simoncini, CEO of MEETIC, declared: “This excellent first quarter was in the same vein as the very 
good 4th quarter of 2005. The Group’s organic growth of 76% confirms the soundness of the economic model 
of Meetic sites across Europe. All the positive trends recorded over the first quarter in terms of external 
growth, integration of acquisitions and deployment of new services, as well as a subscribers base which 
amounts to 306,000 subscribers, including Lexa,(+36% versus Q4 2005) are favourable factors which make 
us fully confident that this buoyant growth will continue through the current financial year.” 
 
Acquisition of ParPerfeito 
 
MEETIC announces that it has signed an agreement with a view to the acquisition of ParPerfeito, the online 
dating leader in Brazil. Founded in 2002 and based in Rio de Janeiro (Brazil), ParPerfeito runs the 
www.parperfeito.com.br site, and has rapidly become Brazil’s leading online dating service with close to 8 
million registered profiles since its creation. ParPerfeito’s estimated revenues in 2005 totalled R$ 10.4 
million, or approximately 4 million euros. ParPerfeito’s estimated EBITDA in 2005 totalled R$ 6,0 million, or 
approximately 2,3 million euros. This acquisition, which should be finalised over the coming days, concerns 
100% of the Company’s capital and voting rights for a global price - totally paid for in cash - of R$ 56.6 
million, or 21.6 million euros, excluding further payments based on the Company’s results over the next three 
financial years. 
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Marc Simoncini, CEO and founder of MEETIC, says: “Thanks to the acquisition of ParPerfeito, Brazil’s 
leading dating site, MEETIC is pleased to announce that our Group now has a presence on the Brazilian 
market, which represents around 50% of South American Internet users. This acquisition consolidates the 
MEETIC group’s positions on three continents recording buoyant growth in the number of Internet or mobile 
phone users. ParPerfeito will also allow us to have the necessary infrastructure for MEETIC’s development 
across other South American countries.” 
 
 
About MEETIC, the European leader in online dating (www.meetic-corp.com) 

Four years after its commercial launch, MEETIC has established itself as the European leader in online dating, with over 
19.9 million profiles registered since its creation and the highest audience share* in Europe: 25.45% in March 2006 
(source: Nielsen/NetRatings). MEETIC is present in 13 European countries and in China, and is available in 10 
languages. Pursuing, ever since its creation, a clear leadership strategy based on a quality-first policy, innovative 
marketing and perfect technological know-how making it possible to manage a database of more than 3.2 million 30-day 
active profiles, the company is intent on permanently improving its services and meeting even more fully the various 
expectations of its European subscribers. MEETIC has recently launched two new offers, ULTEEM by MEETIC 
(matchmaking site) and SUPERLOL, the first mobile community network. MEETIC recorded a 2005 turnover of €43 
million and a net profit of €5.7 million. 
 
* Audience share is calculated as follows: (number of unique visitors to the site x time spent on the site) / (number of unique visitors under the category 

“dating” x time spent on this subcategory) x 100. 

 

H1 2006 turnover will be published on 26th July 2006 (after market) 
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